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Intercity Property Hub (IPH) is a Tanzania-based real estate
company supporting clients across the real estate value
chain, with a dedicated Multiple Listing Site (MLS) that
presents properties in a structured, easy-to-browse format.

IPH envisions becoming a renowned real estate company in
the region where we operate, for upholding clients’ best in-
terests above all else in the real estate business.




Products and Services We Offer

IPH lists and promotes different categories of real estate

products and services, including

Accommodation Facili-
ties (Hotels, Lodges, Ser-
o viced Apartments & Airb-
nbs).

Residential Property:

Houses, Plots, Fur-
o nished and Unfur-

nished Apartments.

o Farmland Property:
Farms and Ranches.

Accommodation Commercial Property: Ware-
O Facilities: Student Hos- O houses, Office Spaces, Con-
tels and Rest Houses.

ference and Event Halls.

FIND-YOUR PLOT
BUILD

o Others: Real Estate Related
Services (Ads).

Core Values

O Obedience

We are keen on clients’ needs and
always uphold our clients’ best interests
above all else.

O Respect

We highly value our clients and treat
them with all respect, regardless of their
socioeconomic makeup.

O Integrity

We are always ethical, honest, and
transparent in our dealings.

O Collaboration

We strongly believe that collaboration
between agents and other real estate
professionals is crucial for the success
of any real estate company.

O Innovation

We always strive to advance the real
estate industry and create novel ap-
proaches to service our clients.



What We Do
Across the Real
Estate Lifecycle

IPH supports the end-to-end real estate
journey in Tanzania, including:

Property marketing and listing expo-
O sure through a structured online plat-
form.

Category-based property discovery
(including housing, land, conference or
wedding halls, and hospitality catego-
ries such as Hotel/Lodge and Airbnb).

Client support and enquiry facilita-
o tion through clear listing and con-
tact pathways.

Nationwide coverage across multi-
O ple property types, enabling broader
reach and cross-demand discovery.

Our Hospitality MLS (Hotels, Lodges,
Airbnbs, and Apartments)

IPH’s hospitality MLS is a structured listing environment where accommodation
facilities are presented with the information guests and travel buyers need to
decide quickly—such as daily rate, bed capacity, bathrooms, approximate size
(m2), and location.

m We also support bilingual browsing (English and Swa-
= hili) for the Hotel/Lodge, apatment, Airbnb, Home stay,
Hostel and Rest House category, expanding accessi-
bility for different audience segments.

Rates and inclusions

Bed capacity/room options

Amenities and key highlights

Location advantages and nearby landmarks

0O 0 0 0O

Policies and booking contact pathway




Discover the Hotels, Lodges,
Serviced Apartments & Airbnbs
We Professionally Manage
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Why List Your
Facility with IPH
(Owner Benefits)

Listing with IPH is designed to deliver
measurable practical value for
accommodation owners and managers.

Increased visibility and enquiries via
structured category discovery and a
year-round promotion strategy.

Professional listing optimization sup-
port (copy, photo guidance, room/rate
structuring) to improve conversion.

Better conversion through clarity and
trust guests see key decision details
(rate/bed capacity/location) up front.

Access to higher-value segments (cor-
porate, NGOs, groups, long-stay) where
applicable, supported by IPH outreach.

Promotions and featured placements
(criteria-based) to help strong proper-
ties gain extra visibility.

Support to structure your informa-
tion—if you don’t already have property
details organized, IPH helps compile
them via the onboarding intake form

Menu Agent

Pricing Contact

Found 136 - 150 Of 183 Results
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728 50,000 / pay

Panama Inn, Moshi

Our Listing Strength
(How IPH Compares)

Structured listing presentation: Listings em-
phasize decision-ready fields such as daily
price, beds, baths, size, and location, making
comparisons easier for guests and corporate
buyers.

Bilingual reach: Hotel/Lodge browsing is avail-
able in English and Swabhili, increasing accessi-
bility and reach.

Clear category browsing across property types:
Users can filter and browse across multiple cat-
egories, including Hotel/lLodge and Airb-
nb—useful for travelers comparing accommo-
dation options, amenities, and prices.

Trust cues and clarity: IPH listings can present
clear contact pathways and trust cues (e.g.,
verification labels where applicable).

Transparent pricing integrity: IPH’s commercial
approach emphasizes pricing clarity and
avoids guest confusion by not adding markups
beyond agreed rates.



How We Promote Listed Facilities

(Year-Round Marketing and Prospecting)

IPH uses multiple promotion and prospecting
approaches throughout the year, including

07 Conversion support (built into 01 Digital marketing cam-
promotion): IPH complements paigns (search, social, re-
marketing with practical con- targeting).
version tools - listing optimiza-
tion, seasonal offers/packag-
es, and trust/credibility guid-
ance so enquiries translate into
bookings more reliably.

02 Content marketing (prop-
erty spotlights, destina-
tion guides, blog con-
tent).

06 Database marketing and re-
marketing to past leads and
warm audiences.

03 Corporate and institution-
al outreach (companies,
NGOs, agencies, private
sector travel buyers).

05 Direct prospecting (calls, mes- 04 Travel agent and tour op-
sages, email, WhatsApp, fol- erator partnerships to
low-ups, field visits, among support itinerary-based
others). travel.

Commercial Model (No Upfront Fees +
10%-15% Commission Only When You Earn)

No upfront fee or subscription RACK vs STO. IPH can operate
fee for promoting facilities under RACK Rates vs. STO
throughout the year. rates based on agreed terms

Commission only when you No extra markup beyond agreed
earn: IPH charges ONLY 10% rates: IPH does not add markup
-15% per bed night (per booked beyond the agreed RACK
night) from the RACK Rate Rate(s).




01

Property
details +
map pin/geo
-location

06

Reservations
contact
person

02

Room types,
capacity, bed
setup, amenities

Simple
Onboarding
Requirements

To list your facility
professionally and
accurately, IPH
typically requires:

05

High-quality photos
(rooms, bathrooms,
exterior, facilities)

03

Rates and
inclusions
(breakfast,
taxes, etc.)

04

Policies
(check-in/

out, children,
smoking, pets,
cancellation)




IPH welcomes partnerships with hotels, lodges, Airbnbs, and ser-
viced/hotel apartments seeking year-round visibility and a fair, perfor-
mance-based commercial model.

To get started, we’ll schedule a 15-minute onboarding call or interview to
collect the information required to list your property on our MLS.

Dar Es Salaam.
0715 647 569
(0) propertyhub
0714 790 485 © _ Intercity Property Hub,
- (P Intercity Property Hub Headquarters: Sukari

Dodoma. House, Third Floor,

< tanzania@iph.co.tz ;
0750 202 898 Ohio Street, Posta,

@ www.iph.co.tz Dar Es Salaam.

Arusha.
0763 321 074




Organization Structure

Chief Executive Officer (CEO)

6

Quality Control
& Assurance

Legal Compliance
MELA & Auditing

2

Head of Operations Head of Growth Head of Product Head of Finance,
(Supply) (Demand) & Tech HR & Admin

Partner Onboarding S;I;Z;th::::re‘it';l;g MLS Management Finance & Admin
: Marketing & :
Onboarding Support Partnerships Support Tech Support Admin Support



